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The inclusion of an annual index for Annals is a new departure to 
better serve research needs of the expanding readership. This 1989 
Index preserves the topic headings initially developed for the 15-year 
cumulative index (Annals 15:597-622, 1988), although only those sub- 
jects discussed in the current volume have been indexed here. 

Several new areas of interest are evident in 1989 including first-time 
geographic coverage of the Arctic and Antarctic, as well as a pioneering 
study on the touristic aspects of a single major world religion, in this 
case Islam. Refinements in analytic methods are evident, and of partic- 
ular interest is the testing of a research technique (multiple regression) 
by another scholar in a different locale. Additional contributions to 
existing data for major tourist areas such as the Caribbean provide 
depth to an understanding of the tourism phenomenon. The increased 
scientific sophistication of the scholarly contributors is laudable and 
bodes well for the future of the discipline. 


Valene L. Smith 
California State University, Chico, USA 
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